DISCUSSING LITTLE PINK HOUSES OF HOPE WITH A POTENTIAL DONOR
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Breast cancer is a life-threatening
disease that impacts the whole
family

Data:

TRANSITION

OPENING AND PROBLEM ANALYSIS

Problem:

I've been personally impacted by breast cancer. I've got lots of choices to give to cancer charities, and | want to make sure my giving is impactful.

It has these important manifestations:

» I've seen my family member or friend struggle through breast cancer.

« In many ways, | feel powerless, but | want to do something.

» I'm getting contacted by numerous charities and nonprofits, including asks from friends and family to support causes important to them.
+ I've already got a lot of charitable giving in motion, including large and small donations. I've got limited time and resources, and I'm regularly having to make decisions

about if | want to take on more.

» I'm evaluating if | want start a new, significant connection with a non-profit.

Allusion to the Solution:

v

RST INSIGHT SECOND INSIGHT

During a season of desperation,
B loneliness, isolation, families
looking for hope

Data:

« Patients want their family to be okay
(To stay alive, be here for their family)

Diagnosis is unexpected, devastating
(Cancer bomb: normal life is gone)
Deep impact on patient (Physical,
emotional; concem for others)

« Careglvers/children walking on
eggshells (Don't want to burden

Deep impact on family members patieng
(Roles change; fear of unknown) + Lots of sympathy, litle true empathy

Struggle to maintain their identity (Friends/family mean well, don't get i§

(Impact on work, finances, friendiships + Trying to make sense of their situation
(Looking for hope, something positive

Situation feels hopeless, out of control )

(Can't fix it; new, unfamiliar language)
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THIRD INSIGHT

LP creates hope by providing
unique support for families
impacted by BC

Data:

« Aproven, innovative model {17
impacted families together for a week}

« Retreats nationwide, expanding (8
states, Costa Rica, US Virgin Island's)

+ Free, once-in-a-lifetime family getaway
(Covered: property, meals, activities)

» Safe, stress-free environment (No
planning required; energy for famiy)

« Leverage compassionate communities
{People/biz take ownership of retreats)
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FOURTH INSIGHT

The vacation is the draw, but the
relationships are where they find
hope

Data:

« Families can't afford vacation get to go
(Real value is something money can't
buy)

« Time and space with their family
(Precious time to create memories)

+ Came as strangers, left as family
(Engaged in life together after retreat)

« Volunteers integral part of experience
(Families loved thns compassionate
srva)

« Everyone leaves more empowered
{Hape, support, relationships)
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FIFTH INSIGHT

Your contribution will have a
meaningful, visible impact

Data:

You want your gift to matter (Dire
impact, families who are hurting)

Results speak for themselves (Far
and danor testimonials; survey

LP is proven, trustworthy ( Transpa
reporting; Charity Navigaton

Like the retreat is more than vacat
(Your gift is more than a donation)

Become a part of the LP family (S
the joy of creating hope together)




